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Wordmark
The wordmark is the primary focus of the brand’s identity. It evokes feelings of a premium service, that offers high quality products, with a hint of cleverness. It prioritizes being the best at 

what we do while acknowledging the market we operate in.

Color used for wordmark: Green
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Wordmark
The wordmark is available in alternative colors, This can ensure that the brand is covered in all instances. This wordmark will be used only when needed, the previous black wordmark takes 

priority.

Color used for wordmark: White
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Safe Zone
The wordmark will be protected from other visual intrusions to maintain its hierarchy and clarity. No other marks should be placed within these boundaries.
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Logomark
The logomark is the secondary focus of the brand’s identity. Its chiseled nature speaks to the crafted qualities of a premium experience and sharpness needed to beat the book. It is inspired 

by the classic sports teams represented by a monogram and looks forward into the future of sports betting.

Colors used for logomark:

White - Green
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Safe Zone
The wordmark will be protected from other visual intrusions to maintain its hierarchy and clarity. No other marks should be placed within these boundaries.
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Typography
Letters & words
Libre Franklin is an interpretation and expansion of the classic Franklin Gothic typeface. It’s a versatile sans-serif, suitable for both long-form text and headlines. At large sizes, the distinctive 

rounded corners of the characters become apparent.

BARLOW
SEMI CONDENSED
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 !@£$%5&*

Black

CHARACTER TRACKING - 20PX

BARLOW
SEMI CONDENSED
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 !@£$%5&*

Bold

CHARACTER TRACKING - 20PX

BARLOW
SEMI CONDENSED
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 !@£$%5&*

Medium

CHARACTER TRACKING - 20PX
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Typography
Numbers
A specific font will be used for numbers to maximize legibility at small sizes.

ROBOTO
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 !@£$%5&*

Bold

CHARACTER TRACKING - 20PX

ROBOTO
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 !@£$%5&*

Medium

CHARACTER TRACKING - 20PX

ROBOTO
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 !@£$%5&*

Regular

CHARACTER TRACKING - 20PX



Color03.

2 0 2 6 A R I Z O N A  B R A N D  G U I D E L I N E S



2 0 2 6 A R I Z O N A  B R A N D  G U I D E L I N E S

C 0
M 0
Y 0
K 95

WHITE

C 0
M 0
Y 0
K 0

R 255
G 255
B 255
HEX #FFFFFF

C 0
M 0
Y 0
K 5

R 241
G 241
B 242
HEX #F1F1F2

C 89
M 28
Y 100
K 16

R 0
G 122
B 62
HEX #007a3e

C 90
M 40
Y 100
K 42

R 3
G 81
B 41
HEX #035129

C 74
M 67
Y 64
K 76

R 27
G 27
B 29
HEX #1b1b1d

C 74
M 67
Y 64
K 76

R 19
G 19
B 19
HEX #131313

GREY GREEN DARK GREEN DARK GREY BLACK

Typography
Brand Identity
Green is associated with nature, growth, renewal and health. Green has a calming and relaxing effect. When used in moderation, it creates a balanced, harmonious and positive psychological 

effect, without evoking any sombre or sinister feelings.

Dark green can be seen as elegant, rich, sophisticated, intelligent, green can mean honesty and trustworthiness.
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Color Usage
The wordmark is allowed on the following colored backgrounds:

White

Grey
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Color Usage
The white wordmark is allowed on the following colored backgrounds:

Black

Dark Green

Green
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Color Usage
The logomark is allowed on the following colored backgrounds:

Black

Green

Grey

White
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do not:
Apply outlines

do not:
Apply dropshadows

do not:
Apply gradients

do not:
Skew, stretch

do not:
Place on top of image or gradient

do not:
Adapt the logo

do not:
Mix colours

do not:
Fill with patterns

do not:
Contain in a shape
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Misuse
A strong brand is applied consistently. It is important that none of the brandmarks are ever altered. These examples apply to all marks in the brand’s identity.
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FACEBOOK

Profile Picture

128px x 128px

(mobile)

170px x 170px

(desktop)

INSTAGRAM

Profile Picture

110px x 110px

(min)
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Social Media
Profile
To maintain consistency across all platforms, use the logomark on black background and adhere to these dimensions.

INSTAGRAM

Profile Picture

110px x 110px

(min)

X

Profile Picture

400px x 400px
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Imagery
High quality and aesthetically dynamic photographs will be used.
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Misuse
Do not use cartoony illustrations, low quality photos or generic stock imagery.



Brand in Action07.

2 0 2 6 A R I Z O N A  B R A N D  G U I D E L I N E S



2 0 2 6 A R I Z O N A  B R A N D  G U I D E L I N E S

Social Media
It is recommended to place the logo in the lower right corner as a closing element, always near the legal notice. The designs should not include a button as a CTA. There must always be suf-

ficient contrast between the text/logo and the background to ensure readability.
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Website & Landing Pages
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E-MAil
Emails will always feature the BetCris Arizona logo in the 

header. You can include static images or GIF animations no 

larger than 2 MB. A mix of images and text in HTML format 

will be used to avoid ending up in the spam folder.
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On-Site Banners
Ensure that the main message is clear and legible. Content should be tailored to fit the banner’s dimensions. If possible, use animated banners to ensure the message is conveyed effective-

ly. The CTA should be consistent with the website. Keep the logo visible at all times. The amount of content should be proportionate to the banner’s available space.
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CRM BAnners
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Acquisition Banners



Thanks
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